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Readership

More than

80%

of readers save
past issues

Top Private Companies
May 2014

94
The average time
spent with
each issue

Star Bright

What’s Next for USTAR?

30
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to Watch

On the Rise

Like it or Not, Salt Lake Gets a Mega Hotel

CXO

Rikki Lauren Hrenko, Heather Zynczak, Stormy Hill

of the Year

Influence

Champions of
the C-suite
Laura Kaiser
Chief Operating Officer
Intermountain Healthcare

Retail Data Breaches Leaving You Feeling Insecure?

+

Page 52

October 2014
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Companies
to Watch
How to Avoid
Patent Trolls

Top Public Companies
August 2014

94%

of those 30 years
old or younger
save past issues

Reader Demographics

Ambitious, Powerful,
Smart Women
Shaping Utah

+

of corporate managers
refer someone to
the magazine

of all readers refer
someone to a copy
of the magazine

minutes

June 2014

82%

75%

www.utahbusiness.com

www.utahbusiness.com

Fast
Forward

Plus:
2014
Healthcare
Heroes
Page 60

Qualtrics CEO
Ryan Smith
Shares His
Formula for
Profitable
Growth
Page 72

34%
corporate management
(CEO, CFO, CIO, President, Owner, Chairman, etc.)
		

24% operating or financial management

18%
professionals
(accountant, attorney, physician, real estate agent/broker, etc.)
			11% marketing/sales

49%

Size of Firm
By Revenue

Bill
Child

By No. of Employees

22%

March 2014

www.utahbusiness.com

Accidental Entrepreneur

CONTENT MARKETING BOOTCAMP 2014

Page 58

Game On!

23%

Utah schools are major
players in the video
game industry

57%

500 or
more

10%

21%

19%

September 2014

www.utahbusiness.com

100 – 499

99 or
fewer

TRANSFORMING
YOUR BUSINESS

$1 billion
or more

What can your
business learn from
Deseret News’ strategy?

Utah’s

GROWING

FASTEST
COMPANIES

$4.95

Audited Business Circulation
Plus: Educators
Grapple with
Daunting Goals

20,000 - 25,000 monthly
Tablet Editon Downloads: 5,000 - 10,000 monthly

Readership

Affluence

Clayton Christensen, Harvard
professor and author of
The Innovator’s Dilemma, reads a
Deseret News National Edition

37%

have total household income
of more than $150,000

10%

have total household income
of more than $300,000

$99 million
to $1 billion

Education

42%

have
post-graduate
degrees

$1 million
to $99 million

less than
$1 million

8%
hold doctorate or
professional degrees

84%

are college graduates

85,000 - 110,0000 monthly
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EVENT PACKAGES & RATES
Event Pricing
Video Event
Sponsor

Presenting Event
Sponsor

Premier
(2 Available)

Primary
(3 Available)

Corporate
Table

SAMY Awards

$15,000

$12,500

$5,000

$3,500

$1,500

Forty Under 40

$20,000

$15,000

$5,000

$3,500

$1,500

CEO of the Year

$20,000

$15,000

$5,000

$3,500

$1,500

$12,500

$5,000

$3,500

$1,500

Package

Bootcamp
30 Women to Watch

$20,000

$15,000

$5,000

$3,500

$1,500

CXO of the Year

$20,000

$15,000

$5,000

$3,500

$1,500

Fast 50

$20,000

$15,000

$5,000

$3,500

$1,500

Healthcare Hereos

$15,000

$12,500

$5,000

$3,500

$1,500

Sustainable Business

$15,000

$12,500

$5,000

$3,500

$1,500

Twenty in Their 20’s

$15,000

$12,500

$5,000

$3,500

$1,500

Best Companies to Work For

$20,000

$15,000

$5,000

$3,500

$1,500

*
*
*
*
*
*
*
*
*
*
*
*
*
*
*
*

*
*
*
*
*
*
*
*
*
*
*
*
*
*
*
*

*
*
*
*
*
*
*
*
*
*
*
*
*

*
*
*
*
*
*
*
*
*
*
*

*
*
*
*

Event Benefits
10 person table in a preferred location at
the banquet
Logo in event program as a sponsor
Logo and recognition in video loop during
program presentation
Exhibit table at the banquet
Annual event first right of refusal
Logo signage at the event
Verbal recognition from stage
Logo on event letterhead
Logo on invitations
Logo on all event communication
Logo on Utah Business website and event
registration page as an event sponsor
Logo on the recipient awards
Opportunity to hand out a corporate identity
piece to all event recipients.
Sponsors profile read from stage by MC
Category Exclusivity
One full-page ad in Utah Business
1/2-page horizontal ad in Utah Business
1/3-page square ad in Utah Business
Stand on stage and congratulate the
winners while presenting the awards
Opportunity to be present at all pre-event
photo sessions and receptions
Five minutes of open microphone in front of
award recipients
Company video package played at event
and on utahbusiness.com

*
*
*
*

MARCH
The CEO of the Year event honors executives who exude innovation, show
sound business judgment and have seen proven financial success. Whether
in the private, public, government or nonprofit sector, these individuals have
proven to be successful leaders within their companies and their communities.
APRIL
The Utah Business Bootcamp Series gives professionals a chance to tune up
their skills—or learn something entirely new—in a day-long, intensive bootcamp.
The business world is ever changing, and the Bootcamp Series helps leaders
stay on top of the trends in areas like social media, the Affordable Care Act or
content marketing. Whatever the hot trend, we’ve got you covered.
MAY
The 30 Women to Watch event celebrates Utah’s most successful and influential
women as selected by their peers. The Women to Watch span job titles and
industries, but each shares the same trait with the others: a passion for her job.
JUNE
The CXO of the Year awards are given to senior executives for outstanding
performance in their roless. The selected CXOs, from small, large, public, private
and government, demonstrate the importance of providing strong financial
leadership, vision, innovation and social responsibility to Utah businesses.

September
The Utah Business Bootcamp Series gives professionals a chance to tune up
their skills—or learn something entirely new—in a day-long, intensive bootcamp.
The business world is ever changing, and the Bootcamp Series helps leaders
stay on top of the trends in areas like social media, the Affordable Care Act or
content marketing. Whatever the hot trend, we’ve got you covered.

*

OCTOBER
Healthcare Heroes recognizes excellence among individuals and
organizations, educates the general public and contributes to the quality
of healthcare in Utah. Twenty-four individuals and organizations in eight
categories are recognized for their contributions to healthcare in Utah.
NOVEMBER
The Sustainable Business awards honors the best green practices and efforts
in Utah, recognizing companies, communities and individuals who are making
strides in environmental sustainability.

*

*
*
*

NOVEMBER
The 20 individuals selected for Utah Business’ first “Twenty in their 20s” may not
have made their first million, but their creativity and entrepreneurial spirit is
already contributing to a new energy in the business world.

Disclaimer:
** BOOTCAMP sponsorship details are subject to change, based on and not limited too; event topic, location, presenting sponsors and speakers.
To learn more, call or visit www.utahbusiness.com/events
** Ask about our additional event products and services, such as: Red Carpet - Logo Backdrop and hosting a pre-event VIP reception.
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FEBRUARY
Our annual Forty Under 40 event shines a spotlight on entrepreneurial experts,
tech wizards, finance gurus and executive captains—all under the age of
40. Join us in recognizing the standouts who are guiding industry trends and
shaping future outcomes.

AUGUST
The Fast 50 awards honors and recognizes the 50 fastest growing businesses
in the state. This event celebrates organizations that are speeding past their
competition in revenue growth and helping make Utah’s economy one of the
fastest growing in the U.S.

*
*

JANUARY
The SAMY awards recognize sales and marketing professionals who have had
a measurable impact on their company’s bottom line. From road warrior to
EVP of Sales and from agency team to CMO, The SAMY’s recognize Utah’s top
sales and marketing talent.

www.utahbusiness.com

DECEMBER
The Best Companies to Work For awards recognizes outstanding Utah
companies for high—quality employee programs and exceptional work
environments. The organizations selected go through a rigorous research
process, which includes extensive input from employees and benchmarking
against similar firms.
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PRINT ADVERTISING
Four-Color
Ad Size

1x

4x

7x

10x

13x

Spread

$9,520

$8,500

$7,650

$6,950

$6,125

1/2 Page Spread

$6,450

$5,820

$5,390

$4,650

$4,300

Full Page

$5,500

$4,850

$4,300

$3,850

$3,450

2/3 Page

$4,570

$4,030

$3,690

$3,380

$3,070

1/2 Page Vertical

$3,990

$3,550

$3,280

$3,140

PRESS READY REQUIREMENTS
Ad Dimensions
Ad Size

Width

Depth

Full Page (trim size)
Full Page (live area)
Full Page (bleed size)

8.375”
7.625”
8.625”

10.875”
10.125”
11.125”

$2,850

2/3 Page

4.875”

10”

7.5”

4.875”

1/2 Page Horizontal

$3,780

$3,340

$3,020

$2,750

$2,730

1/2 Page Horizontal

1/3 Page Vertical

$3,540

$3,130

$2,800

$2,530

$2,330

1/2 Page Vertical

4.875”

7.5”

1/3 Page

$3,230

$2,740

$2,380

$2,150

$1,940

1/3 Page Vertical

2.25”

10”

1/6 Page

$1,870

$1,720

$1,620

$1,500

$1,290

1/3 Page Square

4.875”

4.875”

1/6 Page Horizontal

4.875”

2.25”

1/6 Page Vertical

2.25”

4.875”

Position

Two Page Spread (trim size)
Two Page Spread (live area)
Two Page Spread (bleed size)

16.75”
16”
17”

10.875”
10.125”
11.125”

*Back Cover (Add 25%)

1/2 Page Spread

15.75”

4.875”

Premium Positions

*Inside Front Cover (Add 20%)
*Pages 3, 4, 5, 7, 9 (Add 10%)
*available in full-process color only

Full Page

2/3 Page

1/2 Page H

1/2 Page V

1/3 Page V

1/3 Page S

1/6 Page H

1/6 Page V

A

s the economy continues to gain momentum, it’s important
to acknowledge the heavy lifting by the manufacturing
industry. Since the end of the recession, the industry’s output
has grown 38 percent, accounting for 19 percent of the rise
in real gross domestic product, according to recent U.S.
government reports. That’s impressive. And there’s more.

The sector added 646,000 jobs from February 2010 to May
of this year, with 87 percent of the gains in three industries
that are among Utah’s largest manufacturing segments in terms
of employment: transportation equipment, fabricated metal
products and machinery. With our low cost of living; young,
educated workforce; and central location for transportation
and distribution, Utah is poised to expand its role in the
national trend.
Considering the impact manufacturing has on other
areas of our economy, it makes sense that related industries—
like banking—play a significant supporting role. In today’s
economy, many business-focused banks have abundant funds
to lend and readily available expertise for manufacturing and
industrial companies. An experienced banker, collaborating
with his or her team of experts, can help a company in terms of
meeting new opportunities and demand.

BLEEDS
Build pages to trim and extend any bleed .125” beyond page edge.

As a manufacturer, you may be considering expanding your
plant or purchasing new facilities, looking at capital expenditures
to upgrade or add equipment, or asking to increase your line
of credit to support your growth plans. If you’re with the right
banker, he or she understands that investing in operations and
technology is a key aspect of managing processes, increasing
efficiencies and saving money in the long run.

LIVE AREA
Any bleeding pages must have content .375” inward from the trim.

Whatever your vision—if you are considering expenditures
or looking to expand production—this can be an ideal time
to visit with your banker.

Salt Lake area my entire career so I have a strong opinion
about the level of service a business should receive from
professionals in my industry.
Expect your banker to invest the time to learn and
understand your company’s:
→ Manufacturing processes, sales and production cycles,
and how each impacts cash flow;
→ Equipment use, life and maintenance needs;
→ Customer-base and service area;
→ Financial structure; and
→ Business plan for the next five to 10 years.
These insights should lead to advice and guidance that truly adds
value to the relationship. That guidance will include the type of
financing suited to the needs and goals of your business. It also
should help you make the most of current market trends and
opportunities. This is where the speed and agility of local decisionmaking by the bank—not a computer formulation—really pay off.
A banker who understands cash flow analysis can
recommend a structure that performs well for you and the
bank. Together with a team of skilled experts, he or she can offer
solutions like sweep accounts to leverage cash flow, equipment
purchase lines that convert to term loans and even interest rate
swaps, which help mitigate interest rate risk on long-term loans.
Last but not least, don’t underestimate the value of working
with someone you trust—someone you know by first name
and feel comfortable calling when you have a question. By the
same token, that individual should check in with you regularly
to see how business is going and proactively offer solutions.
Given the importance of manufacturing—and your
company—in today’s economy, you deserve financial experts
who are willing to work hard for you, earn your trust as
an advisor, and offer sophisticated products and custom
solutions—and who’ll do so with exceptional client service.

The goal is to make sure you have the credit facilities and
structure in place so when you’re ready to grow, you know that
your next financial move will support your plans.
One thing that continually surprises me when I talk
to business owners is what low expectations they have
for their financial institution. I’ve been a banker in the

Include all fonts and any used in imported EPS artwork, with the
exception of those converted to paths and outlines. All color
artwork and photos must be saved as CMYK. RGB and other color
pallets different than CMYK are not acceptable. PMS colors must be
converted to process separation.

Erich has more than 25 years of commercial
banking experience. His office is in downtown
Salt Lake City at AmericanWest Bank’s Walker
Center office. You can reach him directly at
erich.sontag@awbank.net or 801.715.3128.

About AmericanWest Bank
AmericanWest Bank is a business-focused community bank. Founded in 1974, we are financially strong and well-positioned for the future.
Visit us at any of our area locations or anytime at www.awbank.net

www.utahbusiness.com

UB VOICES
Write on any subject of your choice
Topic Exclusive
750 words per page maximum
Author Bio & Image

Advertisements saved as EPS or TIFF files must be CMYK or B&W and
saved at a resolution of 300 dpi.

2 page spread
left hand read/article, right hand read/full page ad
left hand and right hand read/article

Indesign, Quark, Pagemaker and CorelDRAW files must be converted to PDF or EPS files following the above specifications.

Full Page
Left hand or right hand read/article

ADVERTISING, DESIGN, AND PRODUCTION GUIDELINES

Full Page Spread

1/2 Page Spread

Ad Corrections and Changes (for contract and media kit)
Ads created by production team including, Ask the Experts,
Corporate Profiles and directory ads will include 1 free round of
corrections and or ad changes. Any additional changes will be
billed to client at $125 per hour with a 1-hour minimum charge.
Ad Creation and resizing (for contract and media kit)
In the event that a client requests to have their ad created, resized
and or altered for production by the UB staff, they will incur a charge
of $125 per hour with a 1-hour minimum charge. A quote can be
given for larger product scopes. Scope can include copywriting
and editing, creative consultation, photography and design.

GUARANTEED POSITION
Positioning of advertisements is at the discretion of the publisher
except where specific positions incurring premium rates are agreed
by contract. Guaranteed positions are available for an additional
15% rate of applicable rate and are subject to availability and
publisher’s approval.
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Erich Sontag, Commercial Banking Regional Manager and Senior Vice President, AmericanWest Bank

It’s no surprise that we’re seeing notable activity among
Utah’s growing manufacturing and industrial businesses
related to potential expenditures. That’s the nature of
manufacturing—it’s capital-intensive.

Advertisements saved as PDF files must be high resolution (300 dpi
or greater) and/or optimized for press when distilled. Embed fonts
when creating PDF files.

INSERT RATES
Tip-in: $5,250; Bind-in: $4,500; Blow-in: $3,800; All inserts require a
minimum half page ad in the same issue at the applicable rate.

ADVERTISING, DESIGN, & PRODUCTION
Any advertisements that are designed and/or produced or altered
for production by a Utah Business associate will incur the charge
of $85 per hour with a 1-hour minimum charge. Contact a Utah
Business account executive for pricing.

Keys to Growing Your Manufacturing Business During
the Industry’s Rise and Beyond

80 | October 2014

AD MATERIALS REQUIRED
Digital ads required with full color proof. See specs.
Bleed: No extra charge.

COVER WRAPS
Full (4 Pages): 3 pages of ads and the back cover will remain with
the contracted advertiser (cover, inside back and inside front);
$20,000
Half (2 Pages): $15,000
Cover – tip-on: $15,000

UBVoices By AmericanWest Bank

TRIM
8.375” W X 10.875” H

DIGITAL FILE SPECIFICATIONS
Artwork must be received in any of the following formats: Adobe
Photoshop, Adobe Illustrator, Adobe PDF, EPS or TIFF files.

*Inside Back Cover (Add 20%)

AGENCY COMMISIONS
A 15% commission on all rates will be given to recognized agencies.
(See Page 2 of Contract.)

• Supported files: Indesign (must be packaged with all images
and fonts), PDF/X-1a, Adobe Illustrator eps, and Adobe
Photoshop tiff (flattened).
• All graphics should be 300 ppi at the actual printing size and
in CMYK.
• Convert all Pantones to CMYK
• Use support black for solid blacks: C 40 M 30 Y 30 K 100
• Double check PDF for separation and overprint problems.
• Create registration/crop marks outside of the bleed area.
• Keep important information at least .5 inches from the trim
edge. (live area, 7.375 x 8.875).
• Preferred file delivery methods are FTP, e-mail if under 10mb.

Late Fee (for contract and media kit)
Artwork sent in after material deadline will incur $150 charge
including material for ads created by UB staff.

Utah Business Ad Production (media kit)
Utah Business has the capabilities for full scope ad production
design. Sufficient time will be needed to hit material print deadlines.
Scope can include copywriting and editing, creative consultation,
photography and design. Production prices vary based off scope
and can range from $250 to $5000.

www.utahbusiness.com
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DIGITAL ADVERTISING
UtahBusiness.com
UtahBusiness.com

UB Voice Digital
Allows marketers to connect directly
with the Utah Business audience
by allowing them to create their
own content on the home page of
Utahbusiness.com an advertiser can
publish their own content in 6 various
locations:

UB
Voice Digital
iPad

See examples at www.utahbusiness.com. A
leaderboard ad appears at the top of the
homepage opposite the Utah Business logo
and medium rectangles tiles run down the
right side of the homepage.

1x

$1000

4x

$900

7x

$800

10x

$700

12x

$600

UB Daily News Blast | Real Estate
Estate Weekly
Weekly
Position / Size
Leaderboard
619 x 77

Rectangle
234 x 60

Square
225 x 188

Bottom Banner
619 x 77

1 Mo

3 Mo

6 Mo

12 Mo

$2,500

$2,250

$2,000

$1,800

$2,250

$2,000

$1,850

$1,650

$2,000

$1,800

$1,650

$1,500

$1,800

$1,650

$1,500

$1,400

Content Marketing

Tablet
iPad
1x

$1,000

7x

$800

13x

$650

Add link or video

$250 each

Tablet File Specifications
Artwork must be received Adobe PDF
format. PDF advertisements must be high
resolution (300 dpi or greater) and/or
optimized for press when distilled. Embed
fonts when creating PDF files.

With Utah Business advertising, you are getting awareness in front of the
right decision makers for your business. But don’t stop there. You can
build on that awareness by creating trust, thought leadership, and a loyal
audience with content marketing. With our new product, Content Hook,
you can utilize some of our beat writers that already know the ins and outs
of your industry. Companies that invest in content marketing saw a:
253% increase in online engagement
512% increase in qualified leads
As much as a 6x lift in revenue (Kapost study).
Contact Sam Urie to see how content marketing could help you:
surie@utahbusiness.com

21,000 Daily Subscribers
25 percent open rate

SEO
Strengthen your online presence with an
ongoing SEO campaign tailored to your
budget.

Book of Lists Online
Online
12 Mo

Run of Site
Impressions

1 Mo

3 Mo

6 Mo

12 Mo

10,000

$500

$450

$400

$375

25,000

$1,000

$925

$875

$825

50,000

$1,800

$1,650

$1,500

$495

Enhanced Listing

$695

•Link
•Logo
•Description
•Highlighted List (print)
•Link from iPad
List Sponsor

• 35,000 Facebook Fans
• 15,000 Followers on Twitter
• 5,000 Followers on Linkedin
Giveaway
We design the app, it can be like-gated or
double like gated for a chance to win.

$995

•Logo on List Header (online)
•Banner/Logo on List Agents

$1,400

Impressions include all banner sizes - add 15%
for select sizes
• 728 x 90
• 300 x 250
• 300 x 600

Other Specifications For Website and UB Daily
All files must be in either JPEG, GIF or Animated
GIF format. Currently Flash (.swf) or (.fla) files
are not accepted since not all email clients
that display HTML emails incorporate flash. If
you have a flash file, you may convert it in the
Flash program to an animated gif. Do this by
going to the File Menu > Export and select
animated gif as the output format.
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Link, Logo, Highlighted List

Social

Video
Video

Video Production Full Package:
Includes a basic 3-5 minute video
production, a digital copy of your
video to put on your website, Facebook
page, YouTube channel, etc., 1 year
placement on the multimedia page of
utahbusiness.com
Sponsored Video Basic Package:
You send us a 3-5 minute video of
your business and we’ll host it on the
multimedia page of Utahbusiness.com
for 1 year.

The Recognition App Sponsor
UB would run this promo the month
before the listed events Like-gated for
the sponsor with external URL link.
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EDITORIAL CALENDAR
Book of Lists

Editorial Features

Industry
Outlook

Special Annual
Publication
Utah’s only Book of
Lists…for new leads,
competitive analysis
and investment
opportunities. This
valuable annual
resource ranks more
than 60 industry and
business sectors.

Focus
Techknowledge
EntrepreneurEdge
(Small Business)

Business Trends

• Commercial
Builders & Real
Estate
• Finance &
Professional
• Hospitality &
Travel
• Human Resoures
& Health Care
• Telecom &
Technology
• General Interest &
Business
Resources

2015

January

February

March

April

May

June

July

August

September

October

November

December

SAMY Awards
(Sales and Marketer
of the Year)

Forty Under 40

CEO of the Year

Innovation Awards

30 Women to
Watch

CFO of the Year

Entrepreneur
of the Year

Top Public
Companies

Utah’s Fast 50

Health Care
Heroes

Sustainable
Business Awards

Best Companies
to Work For

Public Companies
Real Estate Outlook

Media

Companies to
Watch

20 in their 20s

Top 100 Private
Companies

Small Business

Business Dining
Awards

University Tech

Workforce

Trailblazers

Best of Business

2015 Economic
Forecast

Banking & Finance

Building,
Construction &
Design

Travel & Tourism

Advertising &
Marketing

Commercial
Real Estate

Legal

Manufacturing

Nonprofits

Education

Human
Resources

Technology
Entreprenuers

Healthcare

Rural Utah

Healthcare

International
Business

Funding

Sports/
Entertainment

Bio Technology

Disaster Planning

Commercial
Building

Nutraceuticals

Mergers,
Acquisitions,
Deals

Corporate
Governance

Education

Life Science

Exec Gadgets

Big Data

Environment/
Energy

Research

Aerospace &
Aviation

Healthcare &
Medical Devices

Education

Media

Consumer
Products

Outdoors &
Recreation

IT-Management

Branding

Business Basics

Operations

Workforce

Marketing & Sales

Debt
Management

IT

Benifits

Offiice Space

Meetings

Social Media

Funding

Workforce

Outdoor Rec
Industry

Retail & Franchises

Entrepreneurship

Media

Travel & Tourism

Small Business

Technology

Healthcare

Real Estate

Commercial
Banking

Consumer
Demographics

• Temporary
Staffing
• Professional
Employer
Organizations
• Professional
Employment
Agencies

• Commercial
Builders
• Residential
Builders
• Interior
Designers
• Office
Equipment
Dealers

• Commercial
Insurance
Brokers
• Women-owned
Businesses
• Mortgage
Companies
• Golf Courses

Entrepreneurship

Money Talk

Workforce

Entrepreneurship

Money Talk

Workforce

Entrepreneurship

Money Talk

Food/Dining

Pets

Entertaining

Weekend
Getaways

Fitness

Home
Improvement

Summer
Excursions

Special Reports

Legislative Preview

Business Schools

Southern Utah

Legislative Report

Diversity

Davis/Weber
Counties

Special Section

Corporate
Anniversary

Corporate
Meetings and
Retreats

Legal Elite

Trusted Advisors

Building Utah

Business Lists:
Utah Business
Statewide
Rankings
(Lists subject to
change)

Guest Column
LifeSTYLE

• Telephone
Equipment
Services
• Long-Distance
Service Providers
• ISPs
• Office Furniture
Dealers

UB Voices

UB Voices

UB Voices

UB Voices

•
•
•
•

SBA Lenders
Banks
Credit Unions
Investment
Brokers
• Industrial Banks
• Savings & Loans

Private Companies
Profiles

• Commercial
Real Estate
• Com RE
Developers
• Business
Office Parks
• Industrial
Parks

• Web
Consultants
Designers
• E-commerce
• Software
Developers
• Sand & Gravel
• Heavy Highway
Contractors

• Medical
Insurance
Providers
• Workers’
Comp.
• Employee
Group Benefits
• Property &
Casualty
Insurance

Workforce

Entrepreneurship

Money Talk

Workforce

Fashion

Philanthropy

Arts & Culture

Wellness

Winter Escapes

Construction

Agriculture

Summit, Wasatch
County

Economic
Development

Life Science

Utah Valley

Manufacturing
Profiles

Meetings & Event
Planning Guide

Banks, Credit
Unions, Financing

Fast 50 Profiles

Continuing
Education

People to Know

Women In
Business

UB Voices

Entrepreneur
Handbook

UB Voices

UB Voices

• Advertising
Agencies
• PR Firms
• Auto Dealers
• Restaurant

• Hotels
• Convention
Centers
• Meeting
Facilities
• Ski Resorts
• Caterers
• Travel
Agencies

• Accounting/
CPA Firms
• Law Firms
• Architectural
Firms
• Engineering
Firms
• VC Firms

Inc 500/5000
Holiday Venues &
Holiday Gifting
Giving Guide

Wealth
Management

UB Voices
UB Voices

• Hospitals
• Charitable
Foundations
• Higher
Education

Year in Review:
Market Facts
Best Companies
to Work For
Profiles
Nonprofit Guide

Ad Space
Deadline

November 19

December 5

January 2

February 6

March 6

April 3

May 1

June 5

July 3

July 31

September 4

October 2

November 6

Ad Materials
Deadline

November 26

December 12

January 9

February 13

March 13

April 10

May 8

June 12

July 10

Aug 7

September 11

October 9

November 13

Press Date

December 3

December 17

January 14

February 18

March 18

April 15

May 13

June 17

July 17

August 14

September 18

October 16

November 20
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Late Fee

Artwork sent in
after material
deadline will incur
$150 charge
including material
for ads created by
UB staff.
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